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INT 110. International Business. 3.0 Credits. Class-3.0. Clinical-0.0.
Lab-0.0. Work-0.0
This course provides an overview of the environment, concepts, and basic
differences involved in international business. Topics include forms of
foreign involvement, international trade theory, governmental influences
on trade and strategies, international organizations, multinational
corporations, personnel management, and international marketing.
Upon completion, students should be able to describe the foundation of
international business.
Prerequisites: Take 1 group: Take DRE 097 or DRE 098; Take EFL 111
EFL 112, minimum grade of C; Take ENG 111 ENG 112 ENG 113 or ENG
114, minimum grade of C; Take ENG 002 

INT 115. Global Communication. 3.0 Credits. Class-3.0. Clinical-0.0.
Lab-0.0. Work-0.0
This course introduces principles and techniques basic to intercultural
business communications. Topics include selected cultural values and
customs, verbal and non-verbal communication skills, and global etiquette.
Upon completion students should be able to demonstrate beginning skills
in effective verbal and non-verbal intercultural communications.

INT 180. Travel Study Abroad. 3.0 Credits. Class-3.0. Clinical-0.0.
Lab-0.0. Work-0.0
This course is designed to apply language and theoretical skills in an
appropriate international business setting in a foreign country. Emphasis
is placed on strengthening foreign language skills, performing with greater
competence and confidence in the international workplace, and completing
objectives outlined in training plan. Upon completion, students should be
able to understand and utilize cultural patterns and business practices in
the region of study.

INT 210. International Trade. 3.0 Credits. Class-3.0. Clinical-0.0.
Lab-0.0. Work-0.0
This course covers international business trade practices and foreign
market research. Emphasis is placed on current trends of US trade
practices in foreign countries and how to engage in international trade
and acquire foreign marketing information. Upon completion, students
should be able to formulate an overall product policy for the international
marketplace.

INT 220. International Economics. 3.0 Credits. Class-3.0. Clinical-0.0.
Lab-0.0. Work-0.0
This course introduces the forces and criteria for the development of
a new international economic order. Emphasis is placed on balance of
payments, foreign exchange rates and their determination, International
Monetary System, and arguments for and against free trade and
protectionism. Upon completion, students should be able to describe
economic principles and concepts of international trade.
Prerequisites: Take INT 110 

INT 230. International Law. 3.0 Credits. Class-3.0. Clinical-0.0. Lab-0.0.
Work-0.0
This course is designed to develop an understanding of the different
theories on international law and their effect on international trade.
Emphasis is placed on concepts of contracts, international transactions,
major organizations in international trade, establishment of treaties,
economic areas, and US laws affecting international trade. Upon
completion, students should be able to apply theories and concepts to
international trade and transactions. This course is designed to develop
an understanding of the different theories on international law and
their effect on international trade. Emphasis is placed on concepts of
contracts, international transactions, major organizations in international
trade, establishment of treaties, economic areas, and US laws affecting
international trade. Upon completion, students should be able to apply
theories and concepts to international trade and transactions. This course
is a unique concentration requirement of the international business
concentration in the business Administration Program.
Prerequisites: Take BUS 110 and INT 110 
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